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Sustainable energy charity is adopting an unusual approach to encouraging green behaviour
The Centre for Sustainable Energy (CSE) is pioneering a new approach to communicating climate change, following its research which showed that green messages are failing to reach a significant proportion of the UK population.
Too often, climate change communications fail to reach their key audience and instead end up ‘preaching to the converted’. This happens mostly because the communicators fail to engage with their audience’s priorities and values. As a result, going green is widely perceived as something that entails lifestyle sacrifices, cutting down on things we enjoy and generally having a little less fun than we would like to have. Hardly an attractive proposition!
Following its research into the best ways of conveying the green message to an audience without an interest in environmental issues, CSE came up with the 100 Ideas House – a life-size model of a modern house – that they will be exhibiting in Bristol retail centres in October and November. The house will show how easy it is to incorporate small energy-saving measures into a normal and aspirational modern lifestyle. It will demonstrate that it is indeed easy and desirable to be green.
The 100 Ideas House is designed to look modern and attractive and it incorporates 50 energy-saving measures that are within everyone’s reach and that do not take away from the its style. Visitors will be able to discuss the ideas with CSE energy experts and they will be encouraged to come up with some of their own tips and to try some of the measures themselves. They will receive encouragement to build on the steps that they have already taken in their day-to-day lives. There will also be information, a competition and free gifts for them to take away.  

Ian Preston, Project Manager of the 100 Ideas House project said: “Our research has underlined the need to change course from the way we have been communicating climate issues and sustainability. The 100 Ideas House will show our audience that living more sustainably does not require huge sacrifices and that they can make a difference without changing who they are.”
The 100 Ideas House will be at The Galleries (1 – 9 October 2007) and at Cribbs Causeway (29 October – 7 November).

To find out more about the thinking behind the 100 Ideas House, go to the 100 Ideas House website www.100ideashouse.com.
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Notes to editors:

1. For help with features on communicating climate change or going green or for more information and visuals of the 100 Ideas House, contact Andreea Petre-Goncalves on 0117 9340934 or email andreea@cse.org.uk
2. Further information about the project and images can be found in the Press Room of the 100 Ideas House website www.100ideashouse.com/press 

3. The 100 Ideas House is a product of the Climate Change West project, managed by the Centre for Sustainable Energy and funded from Defra’s Climate Challenge fund

4. The Centre for Sustainable Energy is a leading charity promoting sustainable energy policy and practice.

